
 

 

 

 

 

 

By analyzing movie posters, you can gain a better understanding of the elements that effectively grab 

the attention of movie-goers and sell the movie's story—even before viewers see it for themselves.  

Below are two elements of the movie posters that we can analyze: 

MMOOOODD  

 Grim/Horror  

Tend to use 

disturbing 

images intended 

to evoke fear or 

anxiety. 

 

 

Epic/Adventure 

Convey a sense of 

grandeur, larger then 

life, such as broad 

landscapes or a ship 

in outer space. 

 

 

 

 

 

 

 Comedies  

 May present an     

 absurd situation    

 to make you  

 laugh. 

 

Romances  

Depict two lovers 

gazing into each 

other's eyes or 

embracing. 
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See: Colour Theory 

 

Images 

 

If they are a big star 

actor, their face will 

prominently be featured 

in the artwork, the studio 

wants you to know who's 

in it. 

 

Abstract imagery such 

as cars or explosions, 

are selling something 

other than the cast. 

http://www.chatt.hdsb.ca/~humek/FOV1-0011DCAE/FOV1-0011DDBD/Colour%20Theory.jpg?Plugin=Metro
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Typography 

The typography on movie posters usually contains the film title in large lettering and often the names of the 

main actors. It may also include Presented by, Movie Studio and/or Production Company, a tag line (and 2, if 

necessary), the name of the director, and names of characters, production credits, film rating and the release 

date. 

 

 A tagline is a variant of a branding slogan typically used in marketing materials and advertising. The idea 

behind the concept is to create a memorable phrase that will sum up the tone and premise of a brand or 

product (like a film), or to reinforce the audience's memory of a product. Some taglines are successful enough 

to warrant inclusion in popular culture, often becoming "snowclones." A "snowclone" is a type of cliché and 

phrasal template originally defined as "a multi-use, customizable, instantly recognizable, time-worn, quoted or 

misquoted phrase or sentence that can be used in an entirely open array of different variants".  



 

Examples of famous movie/television taglines are:  

Be afraid. Be very afraid. – The Fly   Love means never having to say you're sorry – Love Story  

In space no one can hear you scream. – Alien  To boldly go where no man has gone before – Star Trek 

Just when you thought it was safe to go back in the water... – Jaws 2  

A long time ago in a galaxy far, far away... – Star Wars 

 

History 

1920s – ’30s: Boring Text 

Think about the cover art for novels – hand-rendered artwork and clear 

typography on the edges of the poster or layered on top of the art rather 

than integrated as a part of it. Here are some other typical trends of this time 

period: 

 Black, white, or brightly colored text contrasting strongly with the 

picture; 

 Thin black or white strokes on the lettering; 

 Heavy drop shadows on thicker kinds of type. 

These classic posters show the first glimmer of merging text and art. For 

example, poster designs for the 1933 movie “King Kong” feature the film’s 

giant gorilla moving in front of the title’s text.  

 

1940s – ’50s: Text Takes Center Stage 

 

 

 

 

This is the era with a distinct movement toward making the typography part of the 

artwork. Movie posters, such as the one for the 1950 movie “Sunset Boulevard,” 

put the typography front and center. Besides combining text and art more 

obviously, the biggest changes to typography involved using modern and eye-

catching typefaces for the times. 

 

 

 

 

 



 

1960s – ’70s: Letting the Hair Down  

Posters from the 60s took an extreme departure from the elegant-looking 

typefaces of the 40s and 50s and replaced them with a wide variety of styles. 

Here are a few 60s to 70s poster trends: 

 Diverse text – bold block lettering, “cartoon” text with outlines, and in-

letter detailing 

 Tilted, warped, or shaped text 

 A rainbow of colors for both text and images 

Art interacting with lettering is even more common here, and the 70s are 

responsible for such iconic images as the poster for the 1978 movie “Jaws.” 

 

 

1980s – ’90s: Branded Text  

In the 80s and 90s, typography became artwork. The unique shape and color of the 

title was a branded image to associate with each movie. Lettering took on creative 

shapes and spacing, as seen in the 1990 movie “Night of the Living Dead.”  

Textured text made to look like different materials was also in. The title for the 1984 

movie “The Terminator” featured shiny metallic lettering to match the film’s cyborg 

and futuristic themes. 

 

 

 

 

2000s: Photo-realism 

With the advent of computer graphics and photo manipulation, designers 

have the freedom to show any image they can dream. 

 Text made of anything – smoke, birds, negative space, even tongues 

 Lots of photo-realistic special effects, such as rain, mist, lighting, and 

blood 

 More extreme/artistic photography to stand up to shiny text effects 

Since designers can digitally make text from physical materials, hyper real 

word/image fusions are popular. Contemporary movie posters often show 

photo-real scenes of impossible things, as is the case with the 2009 movie 

“Zombieland.” 

 

Typefaces  



A typeface is a design for a set of characters, and should match the movie’s genre. Popular typefaces include 

Times Roman, Helvetica, and Courier. The typeface represents one aspect of a font. The font also includes 

such characteristics as size, weight, italics, and so on.  

There are two general categories of typefaces: serif and sans serif. Sans serif typefaces are composed of 

simple lines, whereas serif typefaces use small decorative marks to embellish characters and make them 

easier to read. Helvetica is a sans serif type and Times Roman is a serif type. 

Movie Poster Tips  
 
1) A poster should be AESTHETICALLY pleasing - It should get attention so the message is delivered  

2) A poster should be Focused - It should focus and communicate on a single message  

3) A poster should be Ordered - The sequence should be well ordered and obvious  
 
A large heading and a large image draw your eye into the image and there is a clear hierarchy of information.  
You should also consider other factors of the poster design such as the film title, classification, leading cast, 
distributors, directors, producers etc. The best way to find out what should be on a poster is by looking at other 
poster designs. 
 

Movie Poster Tutorials 

Text 

http://speckyboy.com/2009/06/01/37-cool-movie-poster-and-texteffects-photoshop-tutorials/ 

Design/Image 

http://filmmakeriq.com/2010/04/101-photoshop-movie-postertutorials/ 

Guilt Free Image Website: 

Pics4Learning  Fotopedia 

FlickrCC  FlickrStorm 

http://speckyboy.com/2009/06/01/37-cool-movie-poster-and-texteffects-photoshop-tutorials/
http://filmmakeriq.com/2010/04/101-photoshop-movie-postertutorials/
http://pics.tech4learning.com/
http://www.fotopedia.com/reporter/featured
http://www.flickr.com/creativecommons/
http://www.zoo-m.com/flickr-storm/

